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Timothy	de	Waal	Malefyt	is	a	Clinical	Professor	of	Marketing	at	
Gabelli	School	of	Business,	Fordham	University.	Previously,	he	held	
executive	positions	at	BBDO	and	D’Arcy	advertising	agencies,	where	he	
applied	cultural	approaches	to	consumer	research	for	developing	brand	
strategies.	He	has	co-edited	and	co-authored	5	books	including	his	
latest,	Women,	Consumption	and	Paradox.	
 
Peter	Johnson	is	a	Clinical	Associate	Professor	of	Marketing	at	Gabelli	
School	of	Business,	Fordham	University.	Previously	he	was	in	private	
investing	and	an	executive	in	digital	marketing	companies	including	US	
Interactive	and	Modem	Media.	His	published	research	includes	
organizational	improvisation	and	the	antecedents	of	market	
orientation.	
	
 
